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Introduction

PROVIDING NEWS, 
VIEWS AND INFORMATION IN THE 
DIGITAL SPHERE

Moreover, the newspaper industry is an important employer in the digital 
arena. Apart from the publishers, editors, journalists and commercial de-
partments employed in the sector, the industry also contributes to employ-
ment directly and indirectly in advertising, distribution and logistics, the 
forest-based sector, the printing industry, and the retail sector.
Today, production and consumption of newspaper content is undergoing a 
restructuring phase. Digitisation of production, distribution and consumption 
of newspapers as well, as the growing penetration of broadband access and 
mobile Internet, allow increasingly rich media content to be distributed to a va-
riety of terminals. This transition coincides with increasing convergence, as well 
as a trend towards co-creation and interactivity, independent of time and place. 
In the digital environment, publishers have pioneered many different ways of bringing 
news, information including context, analysis and opinion to citizens, including interac-
tive websites, online paid-for offers, applications on tablets, online archives and news 
services to mobile phones. The diversity of terminals and devices in consumers’ everyday 
life is increasing and there is a greater emphasis on mobility. Printed media will stay, but its role 
in the daily life of consumers will most probably change. 
Publishers will further develop paid-for business models in the new digital landscape and in par-
ticular offer new products and services that are attractive to consumers, especially younger gen-
erations. In this way, publishers can help to safeguard journalism as a social good in society, 
maintain high editorial standards and promote growth in new digital markets. 
Building on its core strengths, the European newspaper industry will develop a successful future, 
both in the print and digital environments. The newspaper sector is set to expand in influence in 
the knowledge economy, as it continues to fulfil its democratic function and reach new audiences 
in the digital sphere.
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PRESS FREEDOM: 
no restrictions on the  

press in digital sphere

ENPA Recommendation: 
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2  COPYRIGHT:  
protecting value of content  
in the digital era

ENPA Recommendation: 



ICT SECTOR: 
establishing mutually  

beneficial partnerships

ENPA Recommendation: 
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4 VALUE ADDED TAX: 
recognising the unique role of 
newspapers in society

ENPA Recommendation: 



ADVERTISING: 
an indispensable revenue  

source for a free press

ENPA Recommendation: 
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6 DATA PROTECTION:  
transparency, consumer  
trust and choice

ENPA Recommendation: 



E-COMMERCE REVIEW:  
preserving the balance 

of the Directive

ENPA Recommendation:
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8 NET NEUTRALITY: 
fair competition among  
all digital players 

ENPA Recommendation: 



PUBLIC SERVICE  
BROADCASTERS: should 

not distort digital market 

ENPA Recommendation:

9



10 MEDIA LITERACY: 
newspapers as an essential 
educational tool

ENPA Recommendation: 
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